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“Pomo social science can be seen as the negation of the packing 

industry. Its business is UNPACKING...[including] how to 

conceptualize women and men” (Alvesson) 

 

Cixous: 

Dikotomis 

Kristeva: 

Elemen Semiotik 

Irigaray: 

“Speculum” 



• Folbre (1993a, p. 167) explains that feminist scholars can take 

three positions when confronting issues of the social construction 

and distortion of scientific inquiry.  

• The first position is based on a Kuhnian, social construction view 

of science wherein scientific practice can be confronted and 

improved.  

• The second approach is based on a Marxian concept of 

ideology  

• The third approach is a postmodern rejection of the possibility 

of meaningful arbitration.  



• feminist empiricism is an attempt to study 

issues of interest to women using “normal” 

science, with due care to adhere to norms 

of objectivity and scientific practice.  



Sara Reiter, 1995, AAAJ 8(3) 



• More generally conceived, recent advances in feminist 

scholarship might be able to make some contribution to 

the illumination of issues such as the process of 

objectification implicit in the accounting art, 

the conceptions of order and regulation that 

infuse accounting rhetoric and the partiality 

of the particular modes of decision 

rationality towards which accounting is seen as being 

oriented (Hopwood, 1987, p. 67). 



• Economic theories tend to value the characteristics associated 

with masculine stereotypes such as abstraction, mind, efficiency, 

equilibrium, rationality, pursuit of self-interest and autonomy. 

The opposite characteristics of concretism, body, randomness, 

humanity, mutuality and connectedness, which are associated 

with feminine stereotypes, are missing from economic theory. 

Because of the social construction of economics and historical 

prejudice against women, economic theories embrace 

characteristics of the masculine extreme of dualisms while 

rejecting the characteristics at the other extreme (Nelson, 

1992a, 1992b). At the least, this results in theories that are out 

of balance. 



• How do biases in economics models relate to problems in 

accounting practice and research? Economic models underlie 

accountants’ basic view of the world. What we try to account 

for, what we leave out of our system, who we account for, how 

we think of value and profits, how we think people act, and how 

we think the whole system (market) works are all derived from 

economic thought.  

All of these features of economic models – simplistic and biased 

models of human behaviour, unitary objective functions, lack of 

real attention to social welfare and distribution issues – are 

incorporated into accounting practice. 



• The experiences of feminist economists also provide insights into 

the slow growth of critical accounting theory in the USA. The 

economic academic establishment, to which much of academic 

US accounting is closely tied, is impervious to overthrow or 

infiltration by new ideas. Insights from the rhetoric of scientific 

enquiry and the structure of scientific disciplines help explain 

why economic-based disciplines are so difficult to change from 

within. However, critical accountants are not part of the 

mainstream US reputational hierarchy, and, therefore, face 

different problems.  



Ingrid Jeacle, 2006,  CPA, Vol 17 



• Drawing on the operating results of US store cosmetic 

departments for the period 1930–1980, the paper investigates 

the accounting ‘credibility’ of such product placement. The 

accounting numbers question the plausibility of the feminist 

rhetoric of exploitation and suggest a reality firmly embedded 

in feminine practice. 

That all women, of whatever rank, profession or degree, whether virgins, maids, 

or widows, that shall from and after such Act, impose upon, seduce and betray 

into matrimony, any of his Majesty’s subjects by the scents, paints, cosmetic 

washes, artificial teeth, false hair, Spanish wool [i.e. rouge], iron stays, hoops, 

high-heeled shoes, and bolstered hips, shall incur the penalty of the law now in 

force against witchcraft and like misdemeanours, and that the marriage upon 

conviction shall be null and void. (Ellis, 1960, Introduction) 



• For accounting academics, the beauty business may also offer a 

potentially beauteous vista of research opportunity. A generally 

male dominated profession, accounting asserts its credibility 

behind a screen of facts and figures unsmudged by lipstick 

imprints and mascara runs. .. The perceived rationality of 

accounting numbers no doubt provided the profession with the 

means to legitimise its maleness (Kirkham, 1992). To this day 

therefore, “the ideological base of the accountancy profession 

remains firmly rooted in masculine concepts of economic 

rationality”  



• The paper provides a brief history of cosmetics use before examining one of 
the most influential sites in its consumption: the department store. Drawing on 
both UK and US sources, this section charts the physical relocation of 
cosmetics from back room embarrassment to flamboyant front of store 
display.  

• The paper provides the feminist critique of cosmetics, from both a Marxist 
and Foucauldian perspective, and suggests how such a critique might view 
the cosmetic placement strategies of store management.  

• The paper shed light on the existence of any credible accounting justification 
for cosmetics’ prime positioning at store entrance. Using operating reports 
fromUSdepartment stores at six-decade intervals over the 50-year period 
1930–1980, this section examines the financial performance of the cosmetics 
department relative to the departmental store aver- age and other key 
selling departments.  

• The paper reflects on these results, evaluating them in terms of the feminist 
critique of cosmetics introduced earlier. An alternative theoretical framework 
for cosmetics use and product placement is then proposed which is 
embedded in feminine ritual and routine.  


